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What happen in Public Sphere ?



Networked Pedagogy
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Chaos , Uncertainty Uprising, Bottom Up, Rhizomatic Approach



It’s difference

"I think it's impossible to win
in digital or in social media if
you're approaching it in a
siloed way. And you can see it
when you see different
[organisations] launching
things in the social media
space, especially if there's no

Leslie Berland,
SVP, Digital Partnerships and

Development at American alignment [with the business].
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uaz MIT Sloan Management dlSJC”ntEd and Undear.

Review http-dwww theguardian. com/iechnology/2014/4an/29how-to-manage-social-media-across-the-whole-business



Public Sphere
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Flow of Information
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Information Society
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LtulaﬂLtazﬂQHﬁ Nattakit Srisan is now following you on Academia.edu.

You can follow Nattakit by clicking on the link below:
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Mass - Self Communication

© Maggie Smith

http://www.manuelcastells.

info/en/cv_index.htm
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About Us Get Started Become a Partner Log In

Shared Value

% In]t]atlve COMMUNITY SPOTLIGHT CONSULTING AFFILIATES SUMMIT RESOURCES

The buzz at the Shared Value Leadership
Summit

HOME » GROUPS » SHARED VALUE INITIATIVE COMMUNITY » THE BUZZ AT THE SHARED VALUE LEADERSHIP SUMMIT

By: Adva Saldinger | Associate Editor at Devex Impact | May 75th, 2015

The Future of
A big thank you to all attendees who joined us on May 12-13, 2015 for the #SVLeaders International
Summit—in person and online. Here's a YouTube summary of the event featuring NGOs

interviews with Mark Kramer of FSG, Christian Spano of Anglo American, and more.

Al

Visit the official Event Recap page for tweets and photos from the Summit. Stay tuned for
nore Devex video, as well as session videos and slide presentations here on

sharedvalue.org.

The buzz at the Shared Value Leadership Summit A new series exploring how

INGOs are tackling new challenges
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Shared Value
Initiative Wuaiad19 W, Shared Value )

maamiﬁamﬁagammﬁ’ 7 Initiative

(i) luinwAsssme &
mIaavia Forum,
Course Training,
Community CSV

Practitioner, Blog,
Webinar, Email

TODAY: #SVLeaders Livestream

Tuesday, May 12, 9:00 am EST and 4:45 pm EST

Wednesday, May 13, 8:45 am EST
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Wednesday, May 13, 2015

Wednesday, May 13, 2015 —
Malcolm Preston Malcolm Preston

Partner, Global Leader, Sustainability & Climate Change, PwC

Partner, Global Leader, Sustainability & Climate Change, PwC
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Arab Spring
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Occupy Wall Street Movements
G ENTI AR GERCIIM 2011, Organize by Web 2.0

Welcome login | signup
Language en es Ir

OccupyWallStreet

We kick the ass of the ruling class

Latest News Open Forum InfoTent Action About Donate Chat Map InterOcc LiveStream @ g f x

Beginning on September 17, 2011,
Zuccotti Park  was occupied by
protesters
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http://occupywallst.org/
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Citizen Journalism
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Social Dichotomy in Thailand ?
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Newness !
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Quartet Communication
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Social media has
created a historical
shift from the
historically powert
to the hlstorlcally

DOWerle Now
L\ / ¥/, ar=- ) ¢

Sheryl Sandberg
Chief Operating Officer
and Member of the Board, Facebook, USA

https://agenda.weforum.org/2015/01/davos-2015-top-quotes-from-day- two/
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What went wrong ?
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Social Media Management !
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Differential Trajectory of Network
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Seeding

2013

Samsung probed in
Taiwan for seeding online
attacks against HTC

Taiwanese authorities are investigating
claims the South Korean tech giant
reportedly engaged in false advertising by
hiring students to write online articles
attacking HTC and recommending
Samsung handsets.

http://www.zdnet.com/article/samsung-
probed-in-taiwan-for-seeding-online-
attacks-against-htc/
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Feng Zhenghu in Narita Airport / 2009-2010
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&5 14 people like this.

Positive Social Sanctions
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The Problem of Reality ?
(1309359 09lav/309laT009934)
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Reality ?

Restore the Constitution!
We’'re Taxed Enough Already!
We need to get rid of big-
spending politicians like P A RTY
Bush and Obama!
(Accused of
rmment power The solution is to REDUCE Govemment power violent rhetoric)

over the Free Market!
pending MORE money we don’t have! We need to STOP spending money we don't have!
erve other peoples money! : People deserve to keep what they eam!

Get money” out of politics! Get politics out of money!

Nobody
should be
. i bailed out!
STREETS! Fix the
system!

2MNNIIN Lﬂwq@maammﬁ@ #Iansay
A A o A o A A A
ANNA (NAnWad) theanusaslasaanits
a o I o P A "A
UANWUL U BRDIUBLAZNNIIRUNDA "0
LLﬁ@NaaﬂN’I%YI’]GﬂWiW‘J@LLﬂ:Lﬁﬂuaﬂ’l\‘i
5999/ lansafonanltuas o

'WE HAVE A PROBLEM!
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THE SOCIAL 0
CONSTRUCTION
OF REALITY

A'Treatise in the Sociology of Knowledge

Peter Berger and Thomas
Luckman

F91 N1sasuNeaNNL T wITIVaIRIAN — N AU
N1T8UTUTAIRIANKY 32u191NA WD ]9
Imﬁa"[ﬂmaagﬂu wid19sin1TISudnaduny
ANIINUNITINIT nn e luiIaders gl
LAIAAIY HAKNATUIIRTIT NIRRT
Y A " o A
TayauazANNLTe walvzdas1Iaanluln
o Q A
RN TITREDNE AL

anuduassuasdany LwnIaIwnNng
Juiiazmudinavasauludian lalaiaann
;j?}ami@i”uma 131390 NVTWUAINVALE
321149 Scientology nu Anonymous
%%aizwmﬁfﬂfimmiﬂvumju"m’gﬂ’mﬁﬂﬂ

48



Brands Impact
I\/Iyth/Dlscourse/The Soual Constructlon of Reality
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Balance and Leverage ?



Balance & Leverage

The Incredible Power of Concentration MUST WATCH FULL AMAZING

More Videos by JO-G

g

\ ~a @&

0:13 / 7:42 o)

https://www.facebook.com/video.php?v=10152557066352418&set=vb.112344632417 &type=2&theater
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Strategy 1 : Get to Know — Information ?

24finIEg 9AITIzLIMINUNT I Ada lFszlomian Information Technology filet lddnaznduluanununsves

Web — Based w3a Social Media lfidweIasdedmiumimunatoyanzusanudainsasdinuniidento Amiuas
aadnslassan iunufisnansnazdsznewdu Rapid Appraisal — émsunisuinisnansol n13aana wazgIna 9ad

Facebook f +

(®) Add a Klip 389 Layout

Facebook Impressions By Facebook Followers vs. Target
Demographic | Men

2,120 Current Followers

0 /000

Target of 5,000 this year

45-64 (23%) — T 25-34 (21%)
New Facebook Likes (Past 14 Days) Key Metrics | Facebook
L "
35-44 (23% ..
(23%) Men Women Total Likes ‘ 673 V|S|ts
40
Facebook Impressions By Compared to 497 visits last month
Demographic | Women
oot o A 259 Shares / Likes
55-64 (8%) [ 18-24 (6% 2
(8%) LN 20 Compared to 192 last manth
’ o 25-34 (19%)
4554 (24%) ~ A 89 New Followers
0 o Py o < o % Compared to 68 last month

A 65 Conversions

\
- 3544 (43%) Compared to 46 last month
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Dashboard Monitoring

Dashboard

Facebook Friends Posted Ttems

»

Bat For Lashes - Danisl (naw song)

"My sang of the mement ... lave i1l “ - posted 15 hours ago by €ate Parkinson

Yorl Dagignar Jutlat: Modal For A Day | a4.4 Radio Aira | Leads - More of
the Songs ¥You Love

"Erm... please enterl * - posted 1 day aga by Penny Les Brown

Brands Hateh Baca Cirouil - The Othaial Brands Hateh Motorsport Site

) . I .
thinks Brands Haleh is awesome!” - posted 5 day ego by Mick Glass

London 1o Quirky Flaces
"Fantastic altermative tour of Londen™ - posted & dav age by Tam Henr

Facehook Motifications

»

Fate Parkingon wrote on vour Tall.

11 heurs agoe

Lizza Tognint commeantad on your statug,
Riaslas

[lan Ladds commented on vour status.

1 Say a0

Can you spot the word? Play Path*lords now!
1 day ago

Lissa Tognin: commented on your status.

Sorean Options Healp

Facebook Friends Status Updates

birthday tea tonight!
47 minutes ago
Janice Souls s relaxing with her feet up after 2 long weel at work.
1 hawr; 22 minutes ag
Jonny Martin 1z th pain but really wants to play tomorrow!!!
1 hawr; 42 minubes aga
Stgwie-Jay Johneon is Hungower !
1 houwr, 58 minutes age
Fenny Lez Erown the tovs go winding down.
' howrs, 33 minutes ago
Katie Bunvan is allllllll over Oceanas onight...and the new Dress!xx.
% h r's 8ga
Olvar Bubvan i off o a five hour tennis mateh,
5 hawrs [-]4 4]
Wadina Helmas less than z4hrs tll the gun....waaaaaa, pls sponsor the
nelmes on her marathon run .. https/ fwvew Justgiving .com
/madiroadrunmernelmes.
5 hours ago

Fashi Eumar 15 not lecling forward to working all weskend!!

il i urs ag

Tracey Cannon tnnks shell stay singls for a wiile now...
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Reporting !

File Help

F = 63

-l"
Marketo

Jchannd ROI Dashbo.. 6]

Channel ROI Analysis

ROI By Program Channel

Cost Per New Mame By Channel

Actions -

+ Mo Filter in use " Your report is ready.

+ Mo Filter in use

" Your report is ready.

Actions ~

ROI
0 20 40 60 80 100 120 140 160

webinar I
Roaasnow
Social Meara I
slog ———
Online Advertising [—
Tradeshow [
List Purchase _
Direct Mail [
Telemarketing [

Content

Program Channel

350«
a
E 300~
250«
Z
2 200-
S 150-
=
% 100-
(-]
(=] 50=
u -
ng' & .s§5 &
& S L d
< & 1}1- &
&
&!\. &
&
o

= > o &5
.,P\*‘ & & 4& ‘;\!9\ @
S P
\)‘} AN > ‘,eb

Program Channel

Revenue By Program Ch

Pipeline Generated By Program Channel

g Mo Filter in use ' Your report is ready. Actions ¥ | g No Filter in use " Your report is ready. Actions ¥
$0
(0.00%) |
$16,560 | $0
(0.62%) (0.00%)
$25,000 ® Tradeshow $268,82 ® Tradeshow
(0.94%) . $5,040 d . L
$976,55 @ Webinar (0.53% 0(28°16 © Online Advertising
s(fézg;g II 273673 ® Online Advertising $6,700 =) 'Wel?inar )
$62,780 | ) [ Blu_g . (0.70%) ® Social Media
(2.36%) | @ Social Media $25,000 @ Blog
$139,39 | @ List Purchase (2.62%) @ List Purchase
4(5.24%) © Direct Mail $53,180 @ Roadshow
gf;%;% ® Roadshow (5.57%) ® Direct Mail
$452,57 @ Telemarketing $24£?4 $264,04 @ Telemarketing
21702 ® Content TR 32766 ® Content
) $71,434 )
$715,13 (7.48%)
BEAE $196,10
m A fjn"::
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trategy 2 : Design Flow of Information

About BP Products and services Sustainability

Investors Press

Careers
]

Digital thinking

From drones to seabed sensors, digital technologies have
greater potential than any other technology area to reduce
risk, optimise production and contribute to more efficient
operations in the oil and gas industry

Digital technology >

-

9> Find out more
about BP in the
us >

»
2

=
Energy
Outlook

projections to
2035 >

BP @ ~
Energy/Utility

Timeline About

Commenting Policy
1

Careers

BP Sustainability Report 2014:
download the new report or read
online in full >

facts here http

on.bp.

pping100
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5=

Food/Beverages
#  Aboutus Brands Jobs Investors Media R&D  Creating Shareq IJ Stle S R A [T R

*ﬁ 7.4m people like this Post
I

STENL =
E:){%/// Nestle Good Food, Good Life

Invite friends to like this Page

> e

As the leading nutrition, health and wellness company ¢/ Nestlé
itis our commitment to enhance the quality of life SN o Z e

every day, everywhere. Nestié. Good Food, Good. Nestie May 7 at9:00pr

Explore our 38 commitments to society with our new interactive graphic:
http://bddy.me/1Pree3X

http:/Mww.nestie.com/

V4

W4 - m

= £ \*5 MW N
T B A

P

Z"Fro ater' facto ry in C*allforma

Investmg in\innovative technolﬁgy to help reduce the water WE‘ﬂse“*“ r B

NESTLE INSOCIETY _ ASKNESTLE NEED TO TALK? m

-
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Monitoring & Management

Facebook Engagement Megaphone

45 Brand Posts
3 User Posts
0 User Mentions

Page Likes Generated

something on
from or about us?

did we engage?

2,699

Engaged Users

7,245

Engagements + Clicks

68,200

Total Reach*

144,774

Total Impressions

-32% W/W 515 W/W -29% W/W -30% W/W

2.7 9.4

Engagements + Clicks 2 |

per Encyened User People Reached :
per Engagements + Clicks

Impressions per
Person Reached

347

Engagements (Likes, Comments, Shares)

6,898

Clicks

384

New Page Likes




Strategy 3 : seszifisumasanaieluaiin

the
communications
council

commercial creaiivily

and cannection

Communications Council

Best Practice Guide
Social Media Code of Conduct

@l Junphen Juntana
sce( ERIEEEE

padinidsdruasin. Digilfid @ nsswmssAatuil dradasaiiea & hia

love ScB" Taawaul

&= bangkokbiznews. '

§3NINTS

q
:
|

| »milmﬁ.

—

Unlike - Comment - Share

&% You and 69 others like this.

SCB l¥nagntnis
wWaswlaldlu FB e
szauyaainIves SCB
wazusInlALaaInIy
Aaindaa sy lunsal
Twlnsdusrdaunlosly

WINWAUABDITUTU I8,

un15YsulTI1uNui
6 1 =1
paunlayd + adusInds

YDIWNUNIIU
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Maintenance & Cloud against Cloud

Lyotard — myhauzedisaaar-amalng

\:@
((\ﬂja"ln ﬂﬂﬂﬂ’m

‘.w—'~

) Maintenance

3y
oy b

- y & ( [ RN S
m A =) %‘J\na}ﬂ -

~
1 3 aal) [ ai “d e
ﬂ. e A 1y 7

C NNTNA ﬁj&‘ﬁam"mﬁda
T Message AERMLYANY |

Y Bgie

.........

[
ﬁ,‘g

Al

Foucault - \Jausr-aweluai@uniaesss
anuzausyInla 9li azgnaudedisisaiangalng

. Cloud against Cloud (@uATveINIRERITULLLIaa-awalng Twinuas
S LAEIN)
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Strategy 4 : Changing at the Platform

ECENOMIC ~“AANOMIC EC
FORUM ™ RUM E

Nestle
Creating Shared Value

Nutrition | Water | Rural Development

WORLD
ECONOMI
FORUM

World Economic Forum 2014: 'Ethical Capitalism' - 1

29 Nestlé

N@tlé 3,353 q 395 afs
1319z NE “lan” 1dls “Aalay”
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“AINRITANUNNITRORIT LARZA A AN L RN

(1 Tube J8 a

MICHAELPORTER

Philippines 2014 - Decision Making in a Disruptive World

Michael Porter: Why business can be good at solving social problen g, Wold Economic Forum

FRRUn 39,428 2,514

sUuuuMIRe §15lnd 9Ninadazan
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Strategy 5 : Redesign with Supply Chain

World Class Supplier Program

()

bhpbilliton Ry
resourcing the future e

2 7\

2 J CREATING \,

E / THE FUTURE \

-4 / Suppllers

14 / INNOVATOR

1 |

g / Other

2 \ programmes
=

o

E: l ; 1
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The Ways of BHPbillitan CSV

Michael E Porter fitauasai
Usz1y Shared Value
Leadership Summit 2014
s:ydn BHP  Billiton  lewains
QﬂixﬂaUﬂﬁiﬁaﬂﬁuﬁtﬂu
Suppliers ldidusdisznaunis
luszeus World-Class  d1uau
36 1 uaziiawnwiiiniyind
5,000 eau Fordun s nn
CSV luszeu Value Chain +

Cluster Development

™ Redefining ™ Building
productivity supportive
in the value industry
chain clusters

at the company’s
locations

Business Impacts — Suppliers anszau
a = o &
UseENT NS M NI W

Social Impacts — Suppliers ianusann
ﬁw%’am&ﬁ"ﬂ‘lﬂg’ﬂ’ﬁﬁﬂﬂ’lﬂ%ﬁﬁﬂﬂﬂ
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Strategy 6 : Creative Collaboration & Communication

mskbakiaIsgnaviasiwanuuwviatiau BTC Project

&

Baky Noverosalysh

Black Sea
Casptan
S GEORGIA Sea
A, —~0"
/ »
A5 AZERBAIJAN Rt
SCP et
Erzurum
TURKEY
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BP Project ?

b p The Open Society Institute-Assistance Foundation : OSI-AF
NGO Monitoring Programme — April 2004

Extractive Industries Transparency Initiative : EITI

1w 2004 fawnamwldnstasona [ : -
State Oil Fund of Azerbaijan : SOFAZ

r
ﬁiaﬂﬁﬁ“ﬁij‘ﬂuiu.[j“ﬂqﬁ BTC i nszaswIfia / anuldsslalunsldiosu
a3 BP 33NNy Chevron ‘
uaz SOCAR  uSwninsiuuvsma v . 4 .
, 1.asamnssutudui Sangachal Terminal
vas Azerbaijan -1 1) nspau 2.Baku Enterprise Center
revzdamninaiinia 2) n1s

Social Investment Programs : in 3 countries

suAaTausa Ty W wldaiunan ) PEE— )
1.Community Investment Program — wuinaastianiaviasail 4

YDIRANTU W TV SE _ . - .

4 Alatuas Usznavluens Us=1n Tssdaw nuw Tsawentna Tewmold aaasds
W1 viaTadszniu I'sar‘s"ﬂumj,ma FUILLANLER TNSEWY nsAnYnuE=1Tw uas
e ASASIATIA AN

CASPIAN

\_u“‘ 2 Resettlement Action Plan
: : 3.Regional Development Initiative (RDI) wiasusuintaugumu

wanitufl 4 flawasemunuaria — 1funuanuindadu The European
Bank for Reconstruction and Development

e
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NGOs monitoring

Baku-Tbilisi-Ceyhan Oil Pipeline : i e d
Human Rights, Social and Environmental Impacts BAKU_TBEIS[_CEYHAN OH‘ PIPEHNE: ‘ﬂ
HUMAN RIGHTS, SOCIAL AND
Turkey Section ENVIRONMENTAL IMPACTS Agents of Change:
Reflections on a working partnership between
TURKEY SECTION BP Azerbaijan and the International Institute for

Environment and Development

FINAL REPORT OF FIFTH FACT FINDING MISSION
ARDAHAN REGION

Final Report of Fact Finding Mission 18-21 SEPTEMBER 2005
18-21 September 2005

Centre for Civic Initiatives
Committee for the Protection of Oil Workers” Rights

Comer Hor Research
Kurdish Human Rights Project
PLATFORM

Urgewald

Emma Wilson
International Institute for Environment and Development
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Annual Report On the OECD NATO Science for Peac Ie and Securit y |Se'i|?
Guidelines for Multinational e e .
Enterprises 2011

Energy Security in
the Wider Black Sea
Area - National and
Allied Approaches

A NEW AGENDA FOR THE FUTURE

People, state and
foreign policy in a
globalized world

Edited by et sz,
Emil Lyutskanov, P -
l eila Aliaua

>

NAIAINNITANLRUITBATNULINIIAN
JINNBNVNIAFTIBAII JURY ARa

JOURNEYS o P 3 A & '

 FROMTHE TS v2p21081 10 TNRIBNN 89aNT674 Uas
THE CITY OF .

LONDON

mmimzﬁaﬂaﬁﬂm"ﬁagaﬁ RRETIRHI

A A g by
n1sRag1ISadneantyluwiendng +
e — Embedded
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Strategy 7 : Dual Track Relevance

Track I
Progress | NITATARIIVD
I | 6 Al B o
I aﬁﬂﬂi‘}’l"ﬂ$a%ﬁ'}3\|ﬂﬂ
= [ BRARRN
=
o I o o gd a X
<« MINARII-NaaNTNazLiadn
S A b o oo AluasvasFinuas test a1y
O ST UNVDINTIFUNUILANILAB Y
S Anticipation e

nrsldunds Key
Message iu suiluagng
fafiazdasd Taskforce
FAuannite tRariawin

(To Dialcf)gue) e

;

5
{/

%

At d vV

' Key X

FIUTIN NAUNTES TLATIER i

1 \ L
o & & a a ! ar
o o (N L}
LLa.ymms%‘vx TUMLLUBLS ] N Message :
woldidudsziduaasnis Ry Understandin
4 ! \‘\\\ B / ;{// g
FORIUATNINRG NN s
S e (To Educate)

ANBUCEIAYINDE19NII 1A NIFATUIZWINNNUNI 3 Directions
qu dl “dq, dl” 1 ad ”
NILTDIVDY “NuN"whaz “Useian
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Middle Income Trap Problem

mnamuaansolumswdsiuvas nodwguitllSas

$50,000 =5 & 7 —
i 2060 luaaie GDP noasenynasuadidy
815,000 805717 30 I (wazdwasdnadonlanad 25 1) 95vadh
deladsawufiaulneliiulusanladaain welnod Y on i e
b al| & ) Singapore
$40,000 FNUURE LR aun
$35,000 < -
Tayan Frederic
$30,000 Inter onal Futures -
p://goo.gl/t7LWN
$25,000
Malaysia
Vl W 9/
$20,000 g ! 2NV
World T~
Alaagih be
$15,000
atindls ?
310,000 1 na
$5.000- 2
Vietnam

$0 ‘ - ' '
2005 2010 2015 2020 2025 2030 2035 2040 2045 2050 2055 2060
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Social Progress

ﬂtLL%%‘ﬂ&l"llEl-ﬂvLﬂEI 66 %

ANUABINITNUTIN

asailTen AUAMMNTIANG

Iﬂﬂﬂﬂ

Ia n1g ?

a = |dl v 1@
FUUMIAa Aa awnelngi inaine linulan

When Patterns are Broken, New Worlds Emerge...

From Sense of Place to Sense of Space

g Sense of Space
> - Anyone
The World * Anywhere
In th‘i215t Century * Anytime

Civilization

Sense of Place

The World in
he 20t Century

« Someone
« Somewhere
Local Global *+ Sometime

Physical

Reality
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Conclusion

* Creating Positive Message/Internet Based

Internet/Social Media lulizasasnaluladanselluia TdldGeaasfinanu
nazuadany Nlasldiasnean . uaiiuaisznefiasmnfoumnued (luguaeas) inaganas

sin l1lfsaugusialil)

Website nifluad e lfiilu Based Afiflusasdrarsaasnisdasisuinngn (ung
wits - Wl udinseisnsdaansnialuessng)

nnsnnewisanisyeravlanduuy Quick Win sasypainsiinendesnisdeansessns
Az liisaesiazadsng “antlanagiueu Quick Win wuuld3ay”

N194319999AANIANLAN Fiasuansarivasinsuazlsslgnizedansnsni (N13aesdns
Uszinnil axfinndinnailassaviviasnesAnsilszavat lidsdnseaniunianinlassialag
ﬁwﬁwﬁﬂﬂﬁq

nsdeanduan lEasny Over Claim usilunissaufe mumﬂumﬂmumqq

m@qmﬂuiwﬁmmLﬂuﬂmmmﬂu Priority (vnazlnasanly iluisesaas Global
Warming ﬂmmmﬁwwm‘llm\imi/ﬂ@ﬂﬁﬂmumnuqﬂmiﬂﬂm@mm)



Conclusion

Relations — Collaborations & Communications
— NAAINNIWALIAIANNANRUSIa9d AN + nsdaansdind + Digital Age

Y IHARTD9ANENAUTIEVI AU NGN TLIUNTT BIANT LAZBIATNEN 78
GNGHY wﬁlmmumz\mum?ﬂ@mm (Nﬁﬂﬁ?'ﬂu@ﬂﬂuﬂﬂﬂ’]_l‘]_lﬁ“]_m‘l/lLLG]ﬂGINﬂ‘Lﬂﬂ ) W
Aevilefinuiiu Ade fftesuuauduiussevdnsasdnadelaauldann
WA TUUUIUEY WaE ATNATIAMIINFINAD TUNT WMATUNINNIY 1 1199119
sauriuszudna NGOs / Business , BHP + Suppliers «a-«
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Waguyy Ti-ngi L‘ﬂumumLW@LLﬂVLmﬂmmmmmmw '
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