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CSR history



CSR history : business ethic
.

1953 : Bowen Social Responsibilities of the Businessman

1972 : Votaw Corporate social responsibility means something , legal

responsibility and liability ,social behavior in the
ethical sense ...and charitable contribution

2002 : Wood and Corporate citizenship

Lodgson

2003 : van Marrewijk Corporate sustainability

2003 : Matten et al. Corporate citizenship
Frederick (1987,1998)

CSR1 CSR 2 CSR 3 CSR 4

Ethical-philosophical concept Ethics and value = Science and religion



CSR history : Issue management

At unwavAdn / wuaéa ... C — Corporate ?

Wartick and Rude,1986; Wood,1991

(o Socialism A & 1992 (. UN GIobaIN a 2001

collapse o E - —
arth Summit e EU - Green
e Washington # 1 Rio de CompaCt paper
consensus Janeiro . OECdD — Code of
conduct
W,

— YL - AR 1999

AGaNNNARTU RN
corporate HlualazaAs
gAY

Aauninil Saananil az5uaglu business ethic
AaunveWmuillu sustainable development and
for social responsibility



Business
profit

Dilemma & history

Social
responsibility

-

BLUUWSeA OFWS oA

A fair world

Economic
development

Sustainable
/ i development

Environmental
responsibility




Drivers of implementing CSR

Reactlve e Stakeholders / Issue management

e Consumers, NGOs, Long term investors, employees,
government, interest/pressure groups, media, financial

d r I Ve rS institutions, local community

St rategic * Opportunity

e cost savings and gaining more business

d r | Ve rS e Potential contracting benefit, customer related motives,
reductions in production costs, and risk management efforts

« “doing the right thing”
Alt rU |St | C | d ea . 1¥a71 CSR Hlumnunansrudnsunisitiunaifiaslanfis




CSR driver

AauTaflige Aualyisu CSR (iu
AANTIUANNNUUILAVTEN (NALIAY
NSNLINS) azﬁaqﬁmasshu (2 % net
income) [RasiluANIHURDFIAN
SANAUNUIENUDDI5 5 IS UTINS
Jiav dua wazmtinu |

A fair world

: Law sy
Social issue | hogingeeser
1 i |
1 i
: Reactive J Strategic :
I I Enwronmemal
l I responsibility
| i
i i

CSR compliance & standardization



Four group CSR theories

Based on ethical
responsibilities
of corporation

Focused on the

satisfaction of
social demands

Ethical

theories

Integrative

theories

Instrumental
theories

Political
theories

For wealth creation,
social activities —

achieve economic
results

Power of

corporations in
society
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Standardization / CSR Compliance

Principle & Evaluation



Standardization

UN Global Compact

1384 Labour standard flun1aWaininan
UftiRsmAY ILO

Human Rights Labour Standards

Ten
Principles

Anti-corruption Environment

SGusust 1999

ORGANISATION
FOR ECONOMIC
CO-OPERATION

AND DEVELOPMENT OECD

The Guidelines cover
employment

human rights
environment
information disclosure

combating bribery

consumer interests

science and technology
competition
taxation



http://www.oecd.org/home/0,3305,en_2649_201185_1_1_1_1_1,00.html

RIO + 20
A ——— | ne 2012

RIO+20 Click here for the follow-up v

United Nations Conference
on Sustainable Development

MEETINGS MEMBER STATES UN SYSTEM MAJOR GROUPS

Y o Green economy in the
RlO"‘ZO = =] Institutional framework S —

the Future we want_s for sustainable development and

development .
poverty eradication
The Future We Want

(AT




Dow Jones Sustainability Index

Economic/ Environmental/Social Dimension

The information collected in the RobecoSAM Corporate Sustainability Assessment concerns factors that have a decisive
impact on companies' future business success, but are often still overlooked by traditional financial analyses.

Economic Dimension

= Corporate Governance

= Code of Conduct, Compliance
= Rigk & Crisis Management

= Customer Relationship Mgmt
= Innovation Management

Environmental Dimension

= Environmental Mgmt System
Indus.try General = Environmental Performance
specific Criteria » Climate Strategy

A = Product Stewardshi
cnteona 43% . = Biodiversity "
57% :

Social Dimension
* Human Capital Development
= Talent Attraction & Retention

« Occupational Health & Safety
= Stakeholder Engagement

Economic © Ervironmental ® Social » Social Reporting

Illustrative chart: dimensional weights can substantially differentiate from 33% based on aggregated criteria weight



Resource Library E-shop Contact Sitemap MyGRI Login

. Global
Reporting Keyword(s) Q  Hg ENGLISH
Initiative™
INFORMATION REPORTING NETWORK

Our world is developing, help make
it sustainable.

—

-~y

SN o —
S — — =
C—_—
- — .

HOME [7] INFORMATION [7] ABOUT GRI

e Print this page

3+1
The Global Reporting Initiative (GRI) is a leading organization in the “ ﬁ u

ABOUT GRI

sustainability field. GRI promotes the use of sustainability reporting Share this ‘
as a way for organizations to become more sustainable and
contribute to sustainable development. Emailthis &8

News and Press Center
Global Conference 2013

Sustainability Reporting

Take Action

Policy & Regulation
Download the G4

About GRI Guidelines »
) Learn more about

Whatis GRI? GRI's current »
priorities

GRI's Structure Follow GRI on %
Google+

Alliances and g

Synergies

GRI's own reports Go to the Reporting

Starter Kit »
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CSR as Public Policy

Laura Albareda , Josep M. Lozano Government / Business/ Civil Society

and Tamyko Ysa Tl ldn199mn1sAud A LsLaAFaqlun1sa%519na

Journal of Business Ethics
Annual Conference in Vien

9N INNUTINAU

e
2
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U1a + 95N
U1a + Juan
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Model CSR as Public Policy

France

Italy , Spain,
Greece,
Portugal

Agora

141529 CSR L']‘Juﬂ'izl,ﬁuﬁ'ﬁ'pq
wantlasulsziaudasisaueniie
wuufidausin usnusaedgiudssasideau

Germany, . -
Austria Sustainability
,Belgium, and
Luxembourg citizenship

Fu U AN UaINAIAAIINS
5509 uazlseadvan

Denmark, Finland,

the Netherlands,

Partnership Sweden

155NU55NINTFEAIN
IWEUUNFIANITINAL

Ireland , UK

(entrepreneurship,
voluntary service)

Business in
the
community

M Inaunumvanidiu
Jsunandadiuniuss



Realization of a Mutually Beneficial Cycle between
the Environment and Industry

Image of Kawasaki Eco-Town Q_Qngept

Kawasa ki MLNGL‘L&LN’BQV]WB%\I‘LA’WWWNHIEIU’]EI Eco Town ﬂlﬂﬂ?ﬁ‘].l’\@ﬂ_lﬂu
MR? @ AT R o L Oemaaley .

Eco Industrial
Parks

Eco city

Concept Focus on industrial
areas, 5014001,

individual factones

Focus on overall urban
planming and urban
scosystems, civil socisty
andl greening of cities

Foous on industial
systems, IR,

life cycle economics =iz,

Fig.1-2. Eco-Town concept and other similar concepts

Eco Town



Urbanization & Smart city

n1357un15uA lulayrndaniliasnuuinnssulnigiiiaduainn195uAULDINISIANITAU
energy /techno/energy + City

A Smart City is a city well performing in 6 characteristics, built on the smart combination of
endowments and activities of self-decisive, independent and aware citizens.

i
SOCIAL PROBLEMS IN
URBANIZATION

mart

mobility \
smart smart
governance environment

[
/
smart r smart j
living people

-

—

Europe
Japan/S.Korea/Singapore

19



*3 Enterprise 2020

WWW.CSTCUNDPC. ONg

Platform of 5000 + companies

Sha

Products and Wellbeing
services and
innovation employment

For improved economic, social and environmental performance
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CSR Guideline in Thailand

DIW/Eco industrial town/Social enterprise



CSRI Search...
| ¥ user pass

- 4w alfasaundn | ausvasu
aondugIfiviNefiny

WUIUSA fianssu Newsletters sumigaisal Links ASTATUALWU dacials CSR Report Corner

FOR SOCIAL
RESPONSIBILITIY N o L .

.. Al F < ¥ 390 CSR
'¥@,  CSRAsiaSummit 2013 FllESEe

-
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_ Centara Grand at Central Plaza-Ladprao Bangkok
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FOR SUSTAINABILITY N W g, AT
REPORTING (55 - *Thalland
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WIRATT

-
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Carbon Footprint

-

FOR SUSTAINABILITY
REPORTING : GRI

-

Clirmate Change

Principles & Guidelines

-
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Responsible Finance

wmdtugiaig » Socially Responsible
REPORT b AMET: Uaaakuglan Investment
CORNER P FUNEEUVE FRAanTT CSR uauduuasmladaud #atnizalve 1 T 12 Tasang aas "duaudneioaiug
12 1l vausandug 12 yadfitadoauing” » Sustainability/CSR. Reporting
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CSR - DIW /1SO 26000

7 SR Principles
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Eco Industrial Zone/Estate

LE |

. FHRILIEN

Eco City / Eco Town

wioeuog Lo

2. 5=uUtnUauane (10 8nF VESLasNNTaaLEY)

™ =
- szuulaseaseiugn
 SZUUAITITHE anulaaafy La=a1Trauway

L FTUUMSANNN TR WEIU _
. . Eco-Industrial Town
 STULTaUATIIETS P

= LHEI\‘]‘H:']EIQ ﬂﬂﬁ’lﬂ']ﬁﬂ'i'ﬂl
9= UUTITINAUNE h

T UULATRENIRLT
“ Eco School

F)

Eco Family

Eco Community

Green Factory



Eco Industrial Zone
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Creating Shared Value

JANHUARY-FEBRUARY 2011
| REPRINT R1ICIC

HER.ORG

arvar
usiness

Review

THE BIG IDEA

L ]
C re at | I Ig Stuart L. Hart
S5.C. Johnson Chair in Sustainable Global Enterprise

Johnson School of Management

‘ I r V l Cornell University
slh55 @cornell edu

47 Center for Sustainable Global Enberprise

d

The Third-Generation Corporation

How to reinvent capitalism—and unleash a wave of -

innovation and growth by Michael E. Porter and , To appear in:

Mark R. Kramer Pratima Bansal and Andrew Hoffman
Oxford Handbook of Business and the Environmennt

Forthcoming (2011)



Unmet Needs

Exhibit 1: The World Economic Pyramid

Annual Per Capita Income* Population in Millions
More Than $20,000 1 75-100
$1,500=-%20,000 2&3 1.500=1,750

Less Than %1,500 ‘ &,000

The Commercial Infrastructure at the Bottom of
the Pyramid

Thettlh:ortune B
Bottom
Pyramic

by C.K. Prahalad and Stuart L. Hart

Creating Buying
Power
= fAccess to credit
* I[ncome generation

Shaping Aspirations
* Consumner education
* Sustainable
developrnent

Improving Access
+ Distribution systems
* Communications
links

Tailoring Local

Solutions Low-income markets present a prodigious
* Targeted product opportunity for the world's wealthiest
development companies — to seek their fortunes and
* Bottom-up

innovation bring prosperity to the aspiring poor.

uopniadwos g ABareys |usuos



Unmet Needs

Societal Needs and Economic Value Creation

Environmental
Impact

Supplier

Energy Use Access and
Viability

Company Employee

Water Use Productivity Skills

Employee Gender and
Health Racial Equity




WRIUINI9VAIAINTISUIINALFIAN

ﬁussﬁmﬁmLﬁuaﬁumﬁuLLuaquﬁaq . Google/IBM/Intel/Johnson &
Johnson / Nestle’/Unilever / Wal-Mart

Corporate Social Creating Shared
Responsibility Value
(CSR) (CSV)
* Donations to worthy * Compliance with » Integrating societal
social causes community standards improvement into
+ Volunteering + Good corporate economic value

citizenship creation itself

+ “Sustainability”

A Porter & Kramer #iu31 Aan1s

. . ussEniiauIntunazdavdiun
Naf /M13AaIn il Local Fudadszifuniidean (Social
SU[gielly GET Issue) undunieu

NUNIUNIS Usedndnn Cluster with
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deploy Toiius:e 4
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NUTRITION

We play an important role ! s Rural development is at the
aating in offering the right kind of ?S;h ger;ggg Sﬁt 0 "T;,by very heart of our Company
ared products and helping i/ + e word is and one of our three CSV

alue consumers make the right ?vu‘ng 3 fresh.wa(tjer C:sl's' focus areas.
s nutritional choices. S0 CRMOTINIaT T e

al devalopme address this crisis.

stainab . .
§ DilE =
s, business p ples, codes of cond We're helping to protect the We're working hard to We recognise our
environment and scarce ensure we source raw responsibility to respect
resources, now and for materials in a responsible human rights in our
future generations and sustainable way. operations and supply

chains.



The future for Nestle’ : Water

b %4
[ ~ .
Our W.ATE.R. commitments n15uUs9utlu commitments
@ i) (e e S e T Work — sdweiuusnaudanaaiunisldinesned
across our operations

Usz@nBn 1 1udaunilarasanuain Process 1esnadnui
Nendesiunislifinig

2

odvocateforeffectivewater Advocate — deannuinisan1sdnnisnet el

policies and stewardship -

Usz@nsnnitliatuayunisairaiuulauisansisnzuay
NNINNALNUNITAL

reat effectively the water we . o & i o
o discharge Treat — dusmsanisannisinde Inefdlnuneiaziin

asu Ul vl IivesnEMASunnaau

e ngage with suppliers, especially  Engage — dezaununazdandanisluzestiy

those in agriculture . L2 L od e o
Suppliers Tnsanzatintissiangumilunwnsns et
lifisnsdmnissianunguiin

et A
N
Fnn9ende el
e aise awareness of water access Ra-\se awareness l;/ o ﬂ?WLﬁuIﬂdL%qﬂUWUﬂd
and conservation P ﬂq?@uﬁfnﬁﬁ’] Tpedg NI
2 AT g
N0k
g wazgLIN?



Social entrepreneurs

M5lseneumsiodInu

nsunnggiugsnantuvaes Nestle”  ilusnatnannaas
LUaN9l inenzgInanenaa i diutsennanainuaz il
ﬂm‘mmmmmummiwﬁuummmvﬁmLL@”mmu@ L3N0 T4

i Nestle’ VLmVLﬂ?LimmLuumi LmeuumiLWﬁVﬂ@ﬂ
mLLWIuwuwmmumqmmqimmmmﬂa*mmmwma‘r;mrmmm

1 o a % % a 1%
VLNN@Mﬂ’TW LATNTIANERAILIANRAN LLZ\]Z@?NLE‘N’]M“H@QN@N@MVLM
/ £
57 1agl

iAot TAgang rede5|gned procurement  aas
Nestle’ ninisvinerusaniugysu a1 dunsemnsly
BRI R MEEERNE RGN umimﬂimuuuq WAL AT
vanyseiusinee lidraziiiugenans nasiidnuuas uazily gausia
N19UsTaIUNIATNIINATNERNWNTIANIN D4 9ATUTD Tat
A891AINLAMAINTUNANARTBIN LA NT AL 1N g LI u
n1men19ngzfulil lusn m@@fmmmmmiuimmemimiuﬂu
INEATNT ”memmmmwmmemu‘mmu wianiu Nestle
ﬂimqmquLﬂuﬂﬂLLV\lm@mmw



inttiatives fFramework

Improve Responsible. ..

Common sustainable supply chain

Farming Nestlé Academy Long-Term
Sustainability Credit

More Synergies

Production Distribution/Procurement Mid-Term
Strategy

_ Integrated communication (CSV)
Consumption Recycling Synergies Short-Term
The ‘Good Life’ App

EXECUTIVE

MBA



Rural development

Rural development and responsible sourcing

Roll-out Rural
Development
Framework

Development of framework
covering farmers, farm workers
and communities

Framework in place and
Commitment document published
{December 2012}

By 2015 byseline assessments in
place in 27 emerging economies of
key impgftance to our business that
show efonounced social need

Roll-out Nestid Cocoa
Flan

By enabling farmers to run
profitable farms, eliminating
child labour while developing
a sustainable supply chain for
Mestle cocoa

2012

27000 farmers trained;

1.1 million plants propagated;

Fair Labor Association Report;

13 schools built or refurbished;
Maore than 46000 tonnes of Cocoa
Plan cocoa

2013

60000 tonnes cocoa;

8 coops certified;

Roll-out of child labour monitoring
and remediation to a further & coops;
10 schools built or refurbished;

At least 20000 farmers trained

2015

100000 tonnes cocoa;
Completion of WCF programme
“40 schools in 4 years”

Roll-out Nescarfs Plan

Focus on sustainable consumption,
production and manufacturing

Membership of Common Code for
Coffee Community (4C)

Partnership with Rainforest Alliance

2012
More than 133000 tonnes sourced
from Farmer Connect

More than 48000 farmers trained

22.5 million coffee plantlets
distributed

2015

Source 180000 tonnes from Farmer
Connect, 100% in line with 4C baseline
sustainability standard

2020

Source 890000 tonnes SAN compliant
coffee and distribute 220 million
coffee plantlets

Implement
responsible sourcing
and traceability

Plan

Mestlé Supplier Code

Mestlé Responsible Sourcing and
Traceability Programme

Partnerships with third parties

Core project / activities

2261 audits of First Tier suppliers

Responsible Sourcing Guidelines for
palm oil, paper, sugar, soya, vanilla,
seafood

Partnerships with TFT Conservation
International, Proforest

KPI

2015
Complete 10000 responsible
sourcing audits

2013

Achieve 100% RSPO certified
sustainable palm oil, two yvears ahead
of our public commitment

39



CSR Communication

Publicity or
CSR Communication
of Nestle’

Dialogue and engagement: Leaders from

the private sector, academia, government
and non-governmental organisations meet at
Nestlé's third annual Creating Shared Value
Forum in Washington DC, in May 2011.

AT1951UITUNANTITATLTU

Avnisiiadvanaasusdaznn
aav Nestle’ 1Hun1s51av1u
AMnuanidszagu /dvan T
W lesussTaani

lialgarnnisudavdiulu
w30 %  wavilszlanmiann
usEn Faltdufasnu F
Wulderunisiawauwuy
SROI

Highlights 2012

75.7%

Mestlé products meaeting Nestlé
Mutritional Foundation criteria

H.4 million

Children reached by the Mestlé
Healthy Kids Global Programmee,
in 64 countries

6692

Renovated products for nutrition
or health considerations

11700

Equivalent tonnes of salt removed
oy Adagoy from its portfolic over the
last eight years

100 billion

Servings of lodine-enriched Adagof
products sold worldwide

690054

Farmers working directly with Mestlé

44000

Farmers having access to financial
assistancea from MNestlé worth up to
LSD 37.8 million

439

Water-saving projects in our factories,

saving 6.5 million m?

217

Clean drinking water projects in the
South Asla region, helping to improve
accass and sanitation for more than
100000 school children

39

Factories generating zerowaste
for disposal

—24%

Reduction in direct GHG {Greenhouse

Gas) emissions sinca 2002

18103

Employeas completing our online
hurnan rights training tool







Kenya flower industries

Post-Harvest

4 N\ Cooling
Horticultural Agencies,

NGOs && Industry Packaging
Associations

Greenhouse

Labeling
Materials

Irrigation

FlOWEI" Post-Harvest

Pre-Cooling . Handling Transport REf;;iirkasted
Farmmg to Market
Fertilizer,
Pesticides, ( \
Education, Research
e & Quality Standard | [RGHERE "SRR
Organizations
Horticultural \ /

Cluster Air Carriers




Reconceiving

a Y J
WS 111N IUNTOUVDINAANUNLAZNITADA

Moblle banklng services

v

POHALINIANT /
ANLTNE

Vodafone’s M-PESA Tulaus 141191518310015U3 N5l Ny

#l4U3n15 Mobile banking services @4fishuau 10 &uAy
(uvngiu) Wthededualddedionsmenudoyaiieaty
anmauiiena siafiana wazliausnwduinuesnsluaugd
U 2 Suau v lineesnIanansaliveyarasusEneuns
namuaziisliiuduaniy 60 % - nseaaiieAua -
1A5IN1IA9NaALHUNTARsiaA U 3 Tuad arlganelulasenis

Truluduuauiiouduyandu 11 % GDP vadAue



Redefining Productivity

in the value chain agudeuneINUNITHaA

Greenhouse gases - Wall-Mart

WAL-MART Around the Worid
kR IR B &2 Bk

Rerouting +
Value chain

N

Wall-Mart  110199yatfgafiunisussy /tdunie/seeen1ans

YudsFuAuarUTUUTINTELILNIIINGe dnddlriaonndasiul
aunsnanszeeneasiule 100 Sulud (Wisuiiguiud 2009) G

o . . o reenhouse
anflgIrgasil 200 SuwTeyansy nFeufvatunsadsdua

T@nnduniniy gases

wnlundndu nMsnunindeyaniy Value chain o agdilugnns
AUNUNT5BETIUAU Supplier / Customer / Community 8&19
Fagudneme



Redefining Productivi A A A o A
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Decreasing

N

Dow Chemical annisldunaululssuamnlseu anadlula 1
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Redefining Productivity
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Social entrepreneurs M5lseneumsiodInu
Project Shakti
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Manufactory & Transportation
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$0MM Creating Value is Our Business

ABOUT PRODUCTS & INVESTOR VALUE LOCATIONS ~ SUSTAINABILITY ~ CAREERS  RESOURCES  NEWS
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Supporting our Communities
‘Getting to Zero’
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Social entrepreneurs M5lseneumsiodInu
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en\e"pns Marketability (High)
Social Enterprise
\\ Corporalion SL‘JCiﬂll}f—
Business 7’Cﬁ——-~,~._ C Business
involvement It"tej_'i"mdlm Y -::'-m]::’m;-.- . involvement
in social issues \»_H__ Or E" in social issues
(Low) (High)

Sowrce: Tammoto ed.

\‘H PO Iur Lh'ml-:,///

Marketabihity (Low)

(2006) p.15.
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Social Innovation Cluster in Japan
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B CIPP or CIPPO

Context = needs/problem/assets/opportunities to help decision makers define

goals and priorities and help the broader group of users judge goals/priorities
and outcomes

Formative Summative
Context ( Input Process Product
Establishing Specifying Assessing the Assessing the

needs and the most implementation outcomes of
objectives appropriate of the the programme
approach to programme
meet
identified
needs

Tduflatloyvniedsanizasasls - natdnslsasaziinilsz@niuag

Outcome
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SROI : Social Return on Investment

Activities Outcome Impact

Expert Building Completed Children Improvement
knowledge, schools and schools, receive an in education
concepts, training trained education and

funds teachers teachers prosperity

Process evaluation Output Impact assessment
assessment

Intended results

Tluflatleyminiedsan — foantsasunglfdnilu “Aasrn” nsaaniuaesdans

Planned activities
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Dialogue and engagement: Leaders from

the private sector, academia, government
and non-governmental organisations meet at
Nestlé's third annual Creating Shared Value
Forum in Washington DC, in May 2011.

N199789 IUNANIT6ALTU
fiansiiadvauaaiusazau
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CSR Communication

Highlights 2012

75.7%

Mestlé products meaeting Nestlé
Mutritional Foundation criteria

5.4 millon 6692

Children reached by the Mestlé Renovated products for nutrition
Healthy Kids Global Programmee, or health considerations
in 64 countries

11700

Equivalent tonnes of salt removed
oy Adagoy from its portfolic over the
last eight years

100 billion 690054

Servings of lodine-enriched Adagof Farmers working directly with Mestlé
products sold worldwide

44000

Farmers having access to financial
assistancea from MNestlé worth up to
LSD 37.8 million

489 217

Water-saving projects in our factories, Clean drinking water projects in the

saving 6.5 million m? South Asla region, helping to improve
accass and sanitation for more than
100000 school children

39

Factories generating zerowaste
for disposal

—24% 18103

Reduction in direct GHG {Greenhouse Employeas completing our online
Gas) emissions sinca 2002 hurnan rights training tool




_ CSR as total management
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Civil Society
Governance

Participatory democracy

Issue & :
Social CSR Stakeholder Network & Risk &
movements Cluster Evaluation
Grievance Sustainable development Standardization
Social conflict Triple bottom line GRI

Bottom of poverty Relationship building SROI
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3-1
CSR Strategies : Case Study



N153AVinNagnsiLaznIg .
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Tumalunazsinlssine

Sustainability & action plan to world wide

IMPROVING REDUCING ENHANCING
HEALTH & ENVIRONMENTAL LIVELIHOODS

WELL-BEING IMPACT

By 2020 we will help more By 2020 our goal is to halve the environmental By 2020 we will enhance
than a billion people take footprint of the making and use of our the livelihoods of
action to improve their products as we grow our business.* hundreds of thousands of

health and well-being. people as we grow our
business.

1 HEALTH & 2 IMPROVING 3 GREENHOUSE ] £ WATER 3 WASTE & SUSTAINABLE | 7 BETTER
HYGIENE NUTRITION GASES SOURCING LIVELIHOODS
>> >> >> >> >> >> >>

T In our 2011 Progress Report we presented our people and workplace targets as a standalone set of targets. In 2012 we incorporated
these into our commitments.* Throughout this section our environmental targets are expressed on a 'per consumer use' basis. This
means a single use, portion or serving of a product. We have taken a lifecycle approach with a baseline of 2008 .+ In seven water-scarce
countries representing around half the world's population.

A

CLOSE THE UNILEVER SUSTAINABLE LIVING PLAN
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» Management

Engagement
and 8Us
Communication
» Pilot CSR
* PTT Group CSR Framework
Framework and Implementation
Implementation  « CSR Report
Guide inline with GRI

=
3
v
-
-
-
-
-
-
-
>

svevaeIeTan

2008 2009
DEFINE ENHANCE

PTT CSR PTT Group
Report CSR Report
2008 2009

Approach to Sustainability

+ CSR Process
Implementation
in Rayong

» Stakeholdder
Dialogue

« Self Verification
of CSR
Framework

SAsAARIATAN

2010
REVIEW

PTT Group
CSR Report
2010

.

lfi!i~'

« CSR Process
Manual for
Corporate, Gas
& Oil BUs

» Corporate
Guidelines

» Third Party
Assurance
of CSR
Framework

« First DJS!
Application

SAMRERERIIALAN

2011

o ptt

PTT-CSR timeframe

+ Leverage well

» Certified for
conducting

established a sustzinable
waork processes business in the
for better international
outcomes arena

€D TR v

2012

BETTER OUTCOMES

PTT Corporate
Sustainability
Report 201 |

PTT Corporate
Sustainability

Report 2012

—

s
G
iseiokd

2013
CERTIFIED

SUSTAINABLE
BUSINESS



Problem-Issue analysis o ptt

SUSTAINABLE
BUSINESS

aznAanudnlaluizas Sustainable business asingls 2
ISSUE IDENTIFICATION

MATERIAL ISSUES
o 2011 Material Issues I

CONTENT SELECTION
ECONOMIC DIMENSION NARRATIVE > QUANTITATIVE
External Contexts « Energy Security .
e Internal Contexts i + Supply Chain Management
« Capital Project Management N B
49 ENVIRONMENTAL DIMENSION 2 R B
+ Environmental Stewardship B
GSC + Climate Change
- « Product Stewardship -
8 SOCIAL DIMENSION n
£ Q « Health and Safety N 5
+ Corporate Citizenship T
Feope N B
Likelihood
B PTT View
PROCESS FOR DEFINING REPORT CONTENT el e




Trend : Creating Shared Value

New Business Model / Win-Win situation

SUSTAINABLE
BUSIMESS

Philanthropy W Corporate Social NG Creating Shared
) Responsibility })) B Value
(CSR) /4 (Csv)
 Donations to worthy « Compliance with « Integrating societal
social causes community standards improvement into
« Volunteering » Good corporate citizenship igglr}omlc value creation
+ Sustainability

Soue(’.y

CSR Framework Implementation
Guide

Source : Professor Michael E. Porter, Harvard Business School



3-2
Standardization - PEA









CSR factors : Identification

Government policy

PEA-CSR

_ Corporate policy
Strategies

Social issue

Standardization



PEA Supply Chain?

o ARNAINNTIN
AR 1 e e A
2 Uszandennlugiie NAINU
Y8901 /e ne IR
NAUIINTBINALNAY Uszmdeanluguzyldiisnis

WAL

UszadsanlugrusiiiuidnaesianluninensuaslAsunanseny

WJiav /auun A3I5aU

TRUAINTT IEINUNUANFNNTZUIN NNT

Rural

development
ASREFINAURIINING | <ot
AR PEA azinugipinudeiuliasnds 2

a vala o o o
WNAR ﬂ’]ﬂﬂﬁ]q ALTeANdU UNIg
AUBIAALTALANLLLNTAAA



Sustainability : fit for PEA ?

Major VSPP- Products & Local
Resource base . : :
suppliers suppliers Marketing government

AUl laml /annig

CSR as
public
policy

Reducing
environmental
impact; Zero
waste ; Zero
complaint

Creating
Shared
Value
+
Innovation
25719 P91

LAZLATEFAA LU
iGN

FIUATVIIANNNATENLN
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Sustainability : fit for PEA ?
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“We're pailing for the ¢ty to come Bo us..
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Stakeholder Identification

internal

Stakeholders :
Suppliers

Society

Employees
Government

Company

«<=

Creditors

Shareholders
Customers

73
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Stakeholder analysis
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Stakeholder luasusn
Figure 8 The Indonesian Stakeholders and CSR model, au-

thors own version (2009), based on Freemans adapted ver-
sion of the stakeholder model from 2003 (Fassin 2008,

p.115).



PEA Stakeholder ?
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Stakeholder Engagement Standard

AUUR/

1 LLEALLEIEH
dulede
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review and
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*Adapted from Stakeholder Engagement Standard AA 1000 SES (Institute of Social and Ethical Accountability )
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"he GRI Sustainability
Reporting Guidelines
Main Features of G4

Version July 2013



Materiality and boundary

Emphasis on what is material encourages
organizations to provide only information critical to
their business and stakeholders

Organizations and report users can concentrate on
sustainability impacts that matter, resulting in
reports that are more strategic, more focused, more
credible, and easier to navigate

G4 provides guidance on how to select material
topics, and explain the boundaries of where these
occur



- Global

Reporting
Initiative~

G4

Download here
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Tuil 2013 11w
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Global Reporting Initiative

Economic

Economic
Performance

Market Presence

Indirect Economic
Impacts

Procurement
Practices

Environmental

Materials
Energy

Water

Biodiversity

Emissions

etc

Social

Labor Practices
and Decent Work

Human Rights

Society

Product
Responsibility




- Global

e Global Reporting Initiative

Loy Product
Practicesand Human Rights Society Responsibilit
Decent Work P y

Employment Investment
Labor Relations Non-discrimination

Local Customer Health
Communities and Safety

Product and

ATz Service Labeling

Marketing

Public Policy Communications

Occupational Freedom of
Association and
health and safety : o
Collection Bargaining

Training and
Education

Anti-competitive Customer

Child Labor Behavior Privacy




General Standard Disclosures

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

®©

O, ®© O,

G4-17 G4-18 G4-19 G4-20

e ————

.

©

G4-21

List all the material Aspects
identified in the process for
defining reporting content

J/

©

G4-22

O,

G4-23




Defining Material Aspects and Boundaries

Topics =» Aspects =» Disclosures on Management Approach + Indicators

STEP 1 STEP 2 STEP 3
IDENTIFICATION Zammm?/ PRIORITIZATION Zemume’ VALIDATION
Sustainability

Context

Materiality Completeness

Stakeholder Inclusiveness

STEP 4
REVIEW

Sustainability Context Stakeholder Inclusiveness
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/ The map for
S/ _ your sustainability
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To provide feedback, please email
feedback@globalreporting.org

www.globalreporting.org Reporting



Thank you for your attention
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