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I Income equality

Percentage share of income held by*:

O poorest 20%

Q© richest 20%

Gini index ( 100=perfect inequality)

0 10 20 30 40 50 60 70

Colombia £ O— [58.5)
Thailand —— @
Brazil —O—— [53.9)
Mexico -O—— [51.7]
Qatar O——— 411
Argentina O > [45.8]
Morocco —O > 140.9]
China O > [41.5]
India -0 » [36.8)
Pakistan O > 132.7]
Egypt 32.1
Serbia > (28.2)
Chile > [22.6

Source: World Bank

*Latest available year, 2005-09
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Shared value is created when both social and business
issues are addressed, connecting a company’s success
with social progress

" Shared Value is:

Policies and practices that
enhance the competitiveness
of a company while
simultaneously advancing the
economic and social
conditions in the communities
in which it operates

Shared Valueis NOT:

« Sharing the value already
created (philanthropy)

+ Personal values

+ Regulatory compliance

>
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Grow Together - Sustainability
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LOW INCOME LEVEL LOWER MIDDLE UPPER MIDDLE HIGH
$3946 to $12,195 $12,196 or more
i )|

$996 to $3.945
I [ |
100 1,000 10,000
People per square mile

$995 or less a year
| ]
100 1,000 10,000
People per square mile

]|
100 1,000 10,000
People per square mile

100 1,000 10,000
Paople per square mile
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Exhibit 1: The World Economic Pyramid

Annual Per Capita Income* Population in Millions

More Than $20,000 1 75-100
$1,500-$20,000 2&3 1,500-1,750
Less Than $1,500 rA 4,000
* Based on purchasing power parity im U.5.% 70| == Botswana 15,675 2013
Source: UN. World Development Reports
71| ™= jran 15,586 2013 .
72| [ Barbados 155662012 ) Laomq)oﬁg
73| === |rag 15,188 2013 .
74| [EW Palau 15,092 | 2013 G D P/Ca plta ;W B
75| E&4 Brazil 16,034 | 2013

76 i Thailand 14,390 2013
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proximity ; about, participate » contact

New solutions to ancient problems

Proximity Designs is an award-winning, social enterprise based in Yangon,
Myanmar. We design and deliver affordable, income-boosting products and
services that complement the entrepreneurial spirit of rural families.

'

http://www.proximitdesgns.org/
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Proximity Designs
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Cluster/Network Management
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Product & Design
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Oita OVOP
International Exchange Promotion Committee

HAE X

‘One Village, One Product’ Movement was advocated
by Dr. Morihiko Hiramastu in 1979, when he was first

elected as Governor of Oita Prefecture, Japan. The

movement was promoted through actual activities with a
slogan “Let’s work together on what we can do in the

present condition!”
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Case Study from Germany
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Case Study from Germany

e // die Quintessenz des Wohnens // ecoQuartier Pfaffenhofen/lim

DIE IDEE // EQ PFAFFENHOFEN //[D[; 36500 // DAS TEAM // KONTAKT // FRAGEN // 000

mitwissen . mitreden . mitgestalten

PAF
DU

BURGERENGAGEMENT IN PFAFFENHOFEN

Pfaffenhofen — [W19aNLLULEBY ‘naﬂmml fvnaiu 9a9 ludlaslas Concept
FARL @SB
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Of issues covered by the Basic Human Needs Dimension, Thailand does best in areas including Nutrition and Basic Medical

Care and has the greatest opportunity to improve human wellbeing by focusing more on Personal Safety. Of issues covered

by the Foundations of Wellbeing Dimension, Thailand excels at providing building blocks for people's lives such as Access to

Basic Knowledge but would benefit from greater investment in Access to Information and Communications. Of issues

covered by the Opportunity Dimension, Thailand outperforms in providing opportunities for people to improve their position in

society and scores highly in Personal Freedom and Choice yet falls short in Tolerance and Inclusion.

Performance in Comparison

Social Progress Index B83.14 (55th)
——Ew et = S oe
Basic Human Needs 7410 (57th)
P +=—m
Foundations of Wellbeing T1.97 (45th)
- ., -
Opportunity 49.34 (72nd)
L ]

Census Data in Comparison

Population (201) 86,785,001 (17th)
L L ]

GDP (PPP) $ 8,483 (65th)
- @ - —so-o0
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